
Toolkit

The Filter Europe toolkit contains a mixture of guidance, activities and 
principles for delivering the Filter Europe in participant countries.



Theoretical Approach

The principles of facilitation should be positive and based around 
encouragement.  

Youth workers should 
not see themselves as 
teachers, but look to 
learn from each and 
every young person. 

They should be 
understanding and 

should be able to tailor 
to the individual needs 
of each young person.

Young people shouldn’t be 
demonised for smoking, 
but their situation should 
be encouraged, through 

understanding and patience.

Voluntary Participation 

Young people shouldn’t be forced to participate. Facilitators 
should always be able to have a diff erent plan for those 
who do not want to engage, this could be via conversation 
or a change of session plan. Voluntary participation enables 
the best interaction with young people. It is important to be 
dynamic and fl exible. When engaging with young people it is 
essential to reward them for positive behaviour. 

Rewards

This rewards based system has proven successful in our 
project Commit to Quit, where young people are given a 

prize for quitting smoking. In order to keep young people 
engaged it is important to make the activities fun. Rewards 

are important. A group reward can reinforce positive behaviour 
and encourage young people to stay quit or it keeps them 
motivated to educate other young people about smoking.

1.



Smoking cessation models2.

Picnic 

Positive Immediate Consequences, 
Negative Immediate Consequences.

Triangle - Tobacco, Individual, Surroundings 

The way in which tobacco is viewed should be based on the 
drug triangle. Each element can be viewed separately. It is 
also important when dealing with tobacco to consider all of 
the diff erent elements, in order to understand why a young 
person smokes. If you can take away one of the sides of the 
triangle, you can start to deal with a young person’s smoking. 
Activities and conversations can be based around each 
part of the triangle. 
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Surroundings

The Individual

This model focuses on highlighting the instant 
positive eff ects of not smoking and the instant 
negative eff ects of smoking. Within this model is it 
essential to tailor activities to the age of the young 
people. For example when working with teenage girls 
you can focus on the unattractive smell cigarette 
smoke gives off . Props and activities that show the 
immediate eff ects of smoking should be used: CO 
monitors, pigs lungs and activities that emulate 
reduction in fi tness.  

Tobacco - What kind of tobacco? The amount of tobacco? The way it is consumed?  
The physical and mental eff ects it has on the body.

The individual – The amount of time they have been smoking? Their level of nicotine 
dependence and what the individual’s habit and lifestyle are like?

Surroundings – What is the environmental eff ect of your tobacco use? Are you aff ected 
by second hand smoke? Is peer pressure an infl uence on your smoking? Do your family 
smoke?



Techniques and games for 
working with young people

3.

Healthy lifestyle and the benefits of not smoking 
These activities encourage a positive behaviour and look at the benefits of not smoking 

instead of focusing on the negative health effects.  Below are example activities.

Sports
Cigarette Bowling 

• Ask smoking questions on a card, multiple choice 
answers are available.  If you answer correct and 
you are then classed as a non-smoker you get a 
go at bowling.

• Can use Cola bottles for pins and any kind of ball.
• Simple questions linked to smoking.  For example: 

how many chemicals are in a cigarette? 4000
• If you answer wrong you are classed as a smoker.  

You have to choose a forfeit. 
• You have lost a leg to smoking and have to bowl 

with one leg.

Drama
Role play 

• Scenario game.
• Someone at school gives you a cigarette; your 

parents are smoking in the car.
• Encourage audience participating to freeze the 

role play and change the situation.
• Encourage role-play and acting.



Literature
Yearly calendar of the non-smoker

• This activity requires research. The cost of cigarettes will vary in every country.
• The task uses the PICNIC approach. 
• The task is to identify what you can buy with the same amount of money spent 

on cigarettes. The objective is to make them feel the financial aspect of smoking, 
making them realise how many other things they can buy instead of cigarettes. 

• The task can allow young people to see the affect cigarettes have both 
emotionally and financially.

3 packs (write the cost) 1 pack (write the cost) 1 cigarette (write the cost)

Jan A hat, gloves. Food, beverages, fruit, 
basic stuff for school. 

One piece of fruit. 

Feb Train ticket for a round 
travel trip to ____ 

Mar A blue scarf 

Apr

May

June Cinema ticket

July

Aug Round trip train ticket to 
the seaside.

Sep

Oct

Nov

Dec



Art
The non-smoker T-shirt

This activity involves creativity and research. It is related to social media and tobacco 
related campaigns. The participants will use flipchart or A4/A3 paper to design their own 
T-shirt. (If possible and affordable, the organizers can provide textile materials, or colour 
flipchart papers). The participants should complete these tasks:

• Research task: find 5 posters/visuals related to smoking prevention and same 
number of texts (copy proposals)

• Pick one challenging tobacco-related issue from your local community
• Create one concept for tackling the selected issue
• Develop one message and a visual identity for the concept
• Build your own T-shirt that you would enjoy wearing on street, metro, bus, in school, 

etc. and contains these elements



Body mapping and visuals4.

Tasks that allow the young people to demonstrate their existing knowledge through 
visual activities will keep them engaged and allow them to learn new facts about 

smoking.  Body mapping, spider diagrams, pictures and lists are very important tools 
when delivering. Young people can be taught further knowledge by looking at the 

chemicals that make up a cigarette.

Long Term Short Term

Smelly hair

Less oxygen to the brain

Bad skin, yellow teeth & 
smelly breath

More coughs and colds

Increased heart rate and 
blood pressure

Less oxygen to 
the lungs causing 

breathlessness

Stained fingers

Stroke

Skin becomes wrinkled, 
dry and discoloured

Blindness

Chronic Obstructive 
Pulmonary Disease (COPD)

Gum disease, leading 
to tooth loss

Mouth & throat cancer

Emphysema (walls of 
lung tubes collapse)

Lung cancer

Heart disease 
and heart attack.

Stomach Ulcers

Bladder cancer

Infertility and impotence 

Diabetes

Poor muscle tone



Points to Remember
 

• Encourage pitches to be creative and original. Perhaps use of song/maybe create an 
advert, use statistics. 

• Use persuasive language.
• Make sure Dragons know how much imaginary money they have to use.
• Ensure the room is set up with the four Dragons facing the ‘Pitchers’.
• Make sure not to reveal too soon that the pitch the teacher is putting forwards is in fact 

tobacco/cigarettes.

Wrap Up - 5 Minutes

Name 3 chemicals found in cigarettes and discuss.  

Intro - 10 Minutes

• Discuss expectations, ground rules, and learning outcomes - activate prior knowledge.
• Watch video - Levi Roots pitch on Dragons’ Den: www.youtube.com/watch?v=kQTzLJCUtjk 

(Clip is 15 minutes long, you may want to decide beforehand how much to show).
• Introduce the lesson, deal out the chemical cards and identify the ‘Dragons’.

• Explain the task and model an example using a chemical card not being used.

Main session - 45 Minutes

Task 1a: In groups/pairs prepare a pitch based on the chemical card they have. They must 
create a new product which could be anything they feel they can sell to the Dragons. This must 
contain the chemical on their card.

Task 1b: The Dragons need to prepare questions for the groups. They must use the fact cards 
to devise suitable questions to challenge the use of each of the chemicals.

Task 2: Pitches - each group will take it in turns to pitch their new product to the Dragons. Make 
sure the groups value their company so they can negotiate with the Dragons at the end.

Task 3: Teacher Pitch - teacher pitches all the chemicals in tobacco smoke, and tries 

to convince the Dragons to buy their product. 

Drama lesson plan
Resources:  Paper, whiteboard, flipchart, pens, ICT - internet, laptop, chemical cards



Pitch sheet
Chemical name Product Name

Slogan

What does it look like? What does it do?

Ingredients Target Audience

Use the facts about the product you have already listed above to explain why the Dragons should invest in the 
product. How is it different to what is currently available? Why would consumers want to buy the product?

Pitch



Dragon Name

Dragon Story

Questions for contestants



Chemical Cards

ACETONE

Nail varnish remover

Paint thinner

Eye irritation 

Lung irritation

AMMONIA

Toilet cleaner

Fertiliser

Stomach pain

Lip swelling

ARSENIC 

Rat poison

Weed killer

Vomiting  

Hair loss

CAN BE FOUND IN:

DANGERS CAN INCLUDE

CAN BE FOUND IN: CAN BE FOUND IN:

DANGERS CAN INCLUDE DANGERS CAN INCLUDE

BENZENE

Petrol Fumes

Bug Sprays and 
Detergents

Feeling sick

Rapid heartbeat

CAN BE FOUND IN:

DANGERS CAN INCLUDE



CADMIUM

Batteries

Headache

Kidney Infection

CARBON 
MONOXIDE

Car Exhaust Fumes

Faulty Boilers

Dizziness

Feeling sick

DDT
DICHLORODIPHENYLTRICHLOROETHANE 

Insecticides

Vomiting  

Headache

CAN BE FOUND IN:

DANGERS CAN INCLUDE

CAN BE FOUND IN: CAN BE FOUND IN:

DANGERS CAN INCLUDE DANGERS CAN INCLUDE

Dry Cleaning Fluid

Fire Extinguishers

Headache

Liver damage

CAN BE FOUND IN:

DANGERS CAN INCLUDE

CARBON 
TETRACHLORIDE



FORMALDEHYDE

Preserve dead animals 
and bodies

Skin problems

Vomiting

HYDROGEN
CYANIDE

World War 11 gas 
chambers (Zyklon B)

Seizures

Death

METHANOL

Rocket fuel

Drowsiness

Eye irritation

CAN BE FOUND IN:

DANGERS CAN INCLUDE

USED TO:

USED IN

DANGERS CAN INCLUDE DANGERS CAN INCLUDE

Radioactive Material 

Heart Disease

Migraines

CAN BE FOUND IN:

DANGERS CAN INCLUDE

RADON / 
POLONIUM  210

Kill bacteria

Anti-freeze



TAR

Road Surfaces

Throat Irritation

Lung Irritation

NICOTINE
CAN BE FOUND IN:

DANGERS CAN INCLUDE

Smoker’s Lungs

Electronic Cigarettes

Addiction

Rapid heartbeat

CAN BE FOUND IN:

DANGERS CAN INCLUDE

Nicotine Replacement 
Therapy

Guidance of working with 
different numbers, situations – 

online video instructions

5.

Encourage partners to refl ect on their practice and share this with everyone else 
through social media.  This can be done through pictures, refl ections and videos.  All 

partners should be sharing ideas through social media.  Refl ective practice should be 
detailed and should include the methods used in the social, the type of group and 
what worked and didn’t work within the session.  Partners should be encouraged to 

also share the informal activities they deliver in the lead up to the Filter sessions.



Continuation of social media 
for young people  

6.

Partners of The Filter Europe project are encouraged to share social media profi les with 
one another. Young people should be encouraged to use social media in a positive way. 

A session could be based on social media. Social media tools enable participants to 
follow up on the work they have done with young people.

@thefi lterwales +thefi lterwales

/thefi lterwales

/thefi lter

/thefi lterwales

• Once you got one good video which went viral, people are going to 
come back to your channel.

• Expressing your creativity through Youtube is a major benefi t

• Millions of users use tags from the search engine to search for videos. 
Tag your videos and they are more likely to get discovered.

• You gain lots of new skills eg.: video editing

• Be careful with the music you use in your videos, there could be 
copyright infringement issues.

• Try to create something unique and new. If your idea already exists it’s 
going to be hard to become popular.
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• Good to target young audiences. 
Currently the most popular social 
media network amongst young 
people.

• Snapchat off ers lots of fi lters, emojis 
etc. You can express your creativity 
with each snap you send.

• Limited amount of time. Snaps can 
only be viewed for a maximum of 10 
seconds; your messages have to be 
short and simple.
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• Pinterest allows selective following. Your posts are less likely to get 
buried in other peoples’ post since Pinterest uses a board system. Your 
posts can show up on one board only to make sure your followers can 
see what you post.

• Images on Pinterest are always linked to the original source. If someone 
shares your post your page will always be linked with the image so that 
people can know where the picture has come from.

• Pinterest is not that popular with young people.

• Posts are always in formats of images. 
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• 1.4 billion users. Facebook has 890 million daily active users.

• Facebook is ideal for uploading images, videos etc. Your followers can 
then like, comment and share your posts which lead to more exposure 
for you.

• Custom design your own page: It is important to capture the viewer’s 
attention with interesting messages and visuals that entice them to like 
your page

• The fact that so many people use facebook so often, you might have a 
hard time breaking through all of that to your audience.
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• News spread over Twitter within seconds since big news channels are 
using twitter too. No need to wait for the 6 ‘clock news.

• #hashtag power: use them to increase your reach. Easy to fi nd out 
what’ trending. 

• TweetUP: This is a gathering of like-minded Twitter users who are 
within a geographical region that occurs off -line. Your business can 
schedule a TweetUp virtually anywhere, invite followers in that area 
to come meet you, and this allows you to make what you’re off ering 
even more real than it already is. You don’t have to stay online to reach 
people.

• Limited text (only 140 characters per tweet)

• Posts can get buried: There are so many people posting all the time 
that, within seconds, your post can get buried by other’s post.  

• You never know how active your followers are
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Local campaigning and 
political pressure 

7.

It is important when delivering sessions to allow older young people to think about the 
larger eff ect of smoking. This can be done through looking at looking at tobacco use 
through a local perspective. Ask them things like, what are the local smoking issues? 

How can you make a diff erence in your area? Topics include things like smokefree 
spaces, litter, illegal tobacco, peer pressure. 

Encourage young people to 
work on their own tobacco 
related campaigns.

They can use presentations to publicise their 
work and share their ideas with others.

Using social media they 
can research and chat to 
their local politicians and 
decision makers.

They can write 
letters or emails to 
their local politicians 
and decision makers.

With the help of youth workers they can also organise face-to-face 
meetings with politicians or decision makers to present their project. 

It is also important that the young people learn about inter - agency working. They may 
not have access to interview a politician, but another organisation with may have more 

knowledge and information about how to do so. 



Intervention – European 
Commit to Quit 

8.

Partners are encouraged to not only deliver preventative work around tobacco but to 
work with existing smokers and encourage them to quit smoking. 

Partners can emulate commit to quit programme, which 
uses group work and measures CO monitor scores on a 
weekly basis to encourage young people to quit smoking. 
This is usually delivered over 6 weeks with a prize going 
to the group with the lowest overall CO score. 

Youth workers can use external agencies 
to help them deliver the programme. One 
element of the programme may involve a 
nurse speaking about their journey on the 
eff ects of smoking has on others. 

Young people could also speak to 
ex-smokers who can explain their quit journey, 
as well as other substance misuse experts. 
They are also welcome to Skype the staff  at 
ASH Wales. This allows young people to look 
at the diff erent ways in which smoking can 
harm and diff erent ways people view it. 

It is important that external guests are briefed 
about the Filter Europe and the reasons why 
they are talking to the young people.


